


Refreshing Norfolk’s 
carsharing website

A commission won on the back of diva’s experience in working
within the environmental sector, diva’s creative and pr teams
have recently relaunched Norfolk’s carsharing website and
service. Originally the first area to develop a countywide
carsharing scheme, Norfolk County Council were keen to refresh
their website, to ensure that they stay ahead of the game.

The creative commission involved a full project rebrand, including
the new website name, www.carsharenorfolk.co.uk, identity and
graphic look and feel. It was important to ensure that the new
brand would be relevant for the range of target audiences in this
largely rural area and reflect contemporary design styles. To
ensure that local people across the County relate to the new
campaign, the illustrative graphics designed to support the new
branding directly refer to landmarks that will be instantly
recognisable to target audiences.

“We were delighted that
Norfolk chose diva to
undertake this important piece
of work, and that our creative
treatments have been so well
received” says Amanda Pearce,
Account Manager. “Carshare
Norfolk complements our
increasing portfolio of work
within the environmental
sector, including the award
winning Care4Air campaign,
Making Trax, In Town Without
My Car Day and South
Yorkshire Forest Partnership.” 

Eco driving the agenda
forward for care4air

One of the latest initiatives for the environmental
awareness campaign Care4Air, diva have developed a new
campaign to highlight the benefits of eco driving, a topic
that is becoming increasingly prominent in Europe and the
UK. ‘A to B efficiently’ highlights some of the key
messages of eco driving – that by keeping a steady speed,
keeping revs down and anticipating the need to brake,
drivers will save money and fuel, whilst contributing 
to improved air quality.  

“The eco driving campaign is just one of a series of sub
campaigns that we have delivered as part of the overall air
quality awareness campaign,” says Amanda Pearce,
Care4Air Account Manager. “We have developed a brand
identity for the campaign and are now planning a pr launch
and the distribution of leaflets and posters to a number of
outlets, including driving schools, fleet managers, local
businesses and the general public.”
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Supporting
communication for
South Yorkshire 
Fire Service

A relatively new client, South Yorkshire Fire Service
commissioned diva to develop a series of presentations for
public meetings held across the region in 2005. As the Fire
Service continues to develop its profile within the region, the
brief was to produce a high quality multimedia interface that
would support the Fire Service team in communicating with the
public, whilst presenting a significant amount of information for
the audience to take in. Drawing on the Service’s basic brand
elements and a bank of photography, diva’s new media team
created the highly professional presentations using Flash
technology which incorporates animated graphics and imagery. 

Macdonald St. Paul’s
Hotel Sheffield opens
with a flourish

With a pr campaign that the team has
been delivering since early 2005, the
‘soft’ opening of Sheffield’s most
prestigious four star city centre hotel
was a high point for the team. The
newly built hotel that many see as
one of the city centre’s real jewels,
represents a significant shift in the
city’s regeneration.  

diva were commissioned to deliver
the high profile pr campaign as a
result of the company’s track record 
in delivering proactive pr campaigns
within the regeneration sector. “It’s
really exciting working on such a high
profile campaign,” says Fiona Kirk,
who works on the Macdonald’s
account. “We have managed to get a
consistently high level of coverage for
the hotel in the broadcast and print
media, including some prestigious
regional publications. We are now
working on the formal opening for the
hotel in the Spring, which we are all
looking forward to.”





National
charity
seeks
diva’s
creativity

diva has recently beaten off
competition to win an account with
the national charity Parentline Plus to
produce creative ads to be featured on
buses across central London,
Manchester, Leeds, Sheffield and
Birmingham.

The campaign aims to raise
awareness of Parentline Plus and what
services are on offer to parents.

Currently three creative treatments 
are being developed:

• One to be focused at parents in general
• One for parents with teenagers
• One for parents of younger children

The ads will feature a freephone
number where parents can receive
support and advice, and a promotional
URL: www.parentlineplus.org.uk/support

An important element of the campaign
will be to feature humour as a device
to encourage parents to accept that 

it is OK to ask for help and that
requiring support does not mean that
someone is a bad parent.

Support for parents is high on the
political agenda for both local
authorities and government. But
parents themselves do not always find
it easy to secure support. The context
of the advertising campaign is
therefore encouraging parents to use
Parentline Plus services and be aware
of the availability of their services. 

Communicating the
e@syconnects message

e@syconnects is an award-winning partnership between 
South Yorkshire's public, voluntary and private sectors, set up
to explore innovative ways of providing information and
interactive e-services to local people and businesses in South
Yorkshire. diva were appointed as the communications agency
for this landmark initiative in 2005, initially charged with the
task of developing a stakeholder pack for partners and
interested parties.

The work entailed a stakeholder consultation exercise which
led to the design and production of a suite of branded
materials. “The innovative format and aspirational design 
of the materials were important components of the brand
development of e@syconnects,” says Account Manager,
Amanda Pearce. “The materials were featured at a prestigious
international conference in November, where they supported
the e@syconnects’ entry to the eEurope Awards.”

As the commission moves into its next phase, diva are
working with the e@syconnects team to develop a series 
of consumer focused campaigns to promote specific aspects
of the programme, such as online GP surgery appointments.
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For further information about any of our services, please contact diva* at the following addresses.
Sheffield Head Office: diva creative ltd, Workstation, 15 Paternoster Row, Sheffield, S1 2BX    t. 0114 221 0378    f.0114 249 3272    
Leeds Office: Round Foundry Media Centre, Foundry Street, Leeds, LS11 5QP    t. 0870 420 2333    f. 0870 420  2400
e. info@divacreative.com    www.divacreative.com

diva’s recent account wins

QuickUpdate
New Account Win in Regeneration Sector 
diva has just secured a long term pr contract with Castlemore Securities Ltd, the developers for
one of Sheffield’s key transformational projects – the West Bar Development. Work on raising
the profile of the development, which will take place over the next few years, starts with 
a focus on a public consultation.

Youth Justice Board commissions diva to 
support promotion of national resource
diva were successful in winning a competitive tender to design the
packaging and supporting material for ‘Never Going Back’, a new DVD
resource developed by the National Youth Justice Board. 
With a brief to develop the DVD’s branding with an ‘edgy’ and contemporary
style, which illustrates the content of the DVD, diva’s creative team drew upon
contemporary cultural images along with images from the DVD to create a highly
impactive design for the DVD packaging and supporting booklet. This piece of work
forms part of a series of commissions that diva has successfully won from the
Youth Justice Board.

New website launched for Bereco
Continuing the development of the Bereco brand, diva’s new media team has just designed and
launched this highly successful company’s website presence with a site which incorporates all product
lines, full technical specifications and a vast amount of information around the choice of materials,
fittings and finishes available to developers seeking to source high quality ecologically window
solutions for new properties.
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Feedback: 'Am I bothered?' leaflet
"I’m a head of a primary school... just to say I’ve just received the leaflet “Am I bothered?” – I just wanted
to commend the leaflet and say what a fantastic publication it is, just how sound, balanced, thoughtful it
is – I just think, what a fantastic piece of work this is – so well presented as well.  I’d just like to pass on
the message to anyone who was involved in its production, and just say thanks for producing it. It’s a
really fantastic leaflet, it’s to be really commended. Copies of the leaflet are available from the Centre for
HIV and Sexual Health on 0114 226 1900.

Young Carers Project DVD
A comic book style campaign devised by diva for The Young Carers Project is to be developed as a
DVD. The awareness raising campaign, which features a group of characters whose adventures are
captured through in-house illustration will be brought to life by the creative team using young actors
and actresses and blue screen technique.
Spark's story and Vibe’s story will feature in a combination of film, illustration, voice over and rich
narrative – all developed by the creative team at diva. The comic book explores issues guaranteed 
to interest a youth audience including relationships, bullying and alcohol misuse.

Are you intrigued by the crooners on this edition's cover?  You may recognise diva's own Rat Pack, in the shape of Paul Friend
from the pr team, Nick Cooper from the events team and Phil Crowther from our multimedia team. The shot was composed and
taken in diva's studio by one of our photographers.

    




